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Franchise Agreement

State of Colorado

This Franchise Agreement, hereinafter referred to as "Agreement," is entered into and
made effective as of the date set forth at the end of this document ("Commencement
Date") by and between the following parties:

________, a limited liability company, organized under the laws of the state of Colorado,
who will hereinafter be referred to as "Franchisor," having a primary address at the
following:

131 Ithaca st Colorado Springs, CO 80911

and email address of the following: support@squatchgqmagazine.com, and

________, a company, organized under the laws of the state of Colorado, who will
hereinafter be referred to as "Franchisee," having a primary address at the following:

________

and email address of the following: ________.

Franchisor and Franchisee may be referred to individually as "Party" and collectively as
the "Parties."

RECITALS:

WHEREAS, Franchisor owns a system (defined below, hereinafter referred to as
"System") and proprietary marks (defined below, hereinafter referred to as "Proprietary
Marks") designed to allow Franchisor to run the business of the following (the
"Business"):

Squatch GQ Magazine is a print & digital publication based out of Colorado. The
idea for this magazine began in early 2009 when John Kuykendall, founder and
President of the SFRT Organization Squatch Files Research Team came up with
the idea of a more kid Friendly magazine that could gather all of the 'cryptid
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research' and investigations that he was discovering through his organization.
Expanding that, we began to believe there might be an audience for such a
magazine that would include the younger generation's if it could include not only
visual art but fiction based Sasquatch that kids and adults could relate to with out
scarying them, as well as content covering the influence of cryptids on books, film,
TV, gaming, fashion, social media and science; really anything that might fall under
the purview of 'cryptid cultures' including interviews with researchers &
cryptozoologists.

WHEREAS, Franchisor accepts and allows franchisees to operate businesses according
to certain terms and conditions under Franchisor's branded mark of the following:
Squatch GQ Magazine LLC/Squatch GQ LLC;

WHEREAS, Franchisor sells certain products, as defined below ("Products") in
connection with the Business;

WHEREAS, the System includes elements unique to the Franchisor and the Business,
including, but not limited to, specifications, techniques, training methods, products,
production methods, operating methods, designs, color schemes, furnishings, marketing
materials and business requirements to continually increase the customer trust and
goodwill in Franchisor's Business;

WHEREAS, the Franchisee desires to obtain a license to use Franchisor's System and
Proprietary Marks in order to run a business under Franchisor's guidelines;

WHEREAS, Franchisor is willing to allow Franchisee to become part of Franchisor's
chain business based on Franchisee's agreement to the terms and conditions stated
herein;

NOW, therefore, in consideration of the promises and covenants contained herein, as
well as other good and valuable consideration (the receipt and sufficiency of which is
hereby acknowledged), the Parties do hereby agree as follows:

We envision Squatch GQ Magazine as being a celebration of all things cryptid. We
would like to include sightings, accounts and theories, remaining respectful of all
opinions and insights from contributors with our own slant falling on neither the
skeptic or believer side but promoting the interests of both with the dignity and
respect each deserves. We will strive to make Squatch GQ Magazine a high quality
magazine with beautiful design and intriguing content and we would love to have
you be a part of it.
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Article 1 - DEFINITIONS:

a) Proprietary Marks: The Proprietary Marks are the marks owned by Franchisor,
including but not limited to, Franchisor's branded mark, Squatch GQ Magazine
LLC/Squatch GQ LLC, as well as any and all other names, trademarks, servicemarks,
logos, trade dress, or other commercial symbols or copyrighted materials belonging to
Franchisor. Specifically, Franchisor will be referring to the following Proprietary Marks
(this is not to be considered an exhaustive list):

b) System: The System shall be defined as the conceptualization, specifications, design,
marketing, operation, franchising and licensing of the Franchisor Business, including the
expenditure of resources into the Business, for the purposes of commercial sale to the
public.

c) New Franchisee Business: New Franchisee Business shall be defined as the new
business to be owned by the Franchisee, that utilizes Franchisor's System and
Proprietary Marks, opened pursuant to this Agreement.

d) Term: The Term of the Agreement shall be defined as the period for which this
Agreement will run, discussed more specifically elsewhere in this Agreement.

e) Gross Sales: Gross Sales shall be defined as all revenue derived from the New
Franchisee Business, at regular prices before any discounts or other allowance, as well
as all income of any and every other kind related to the New Franchisee Business,
System, or Proprietary Marks, the fair value of any non-monetary consideration received
by Franchisee for any items or sales from the New Franchisee Business, and all
proceeds of business interruption insurance policies for the New Franchisee Business.
Gross Sales shall not include sales or excise taxes, or other taxes, added to the selling
price of any item or service collected from customers and given to state or Federal
governments. Any tax rebates received by Franchisee shall be included in Gross Sales,
however. Gross Sales also specifically include any charged sales.

f) Territory: Territory shall be defined as the specific geographic location where
Franchisee is permitted to operate the New Franchisee Business. The Territory is as
follows:

________

g) Franchisor Marketing Materials: Franchisor Marketing Materials are all the advertising
and promotional materials, including press releases, signs, copy, concepts, brochures or

SQUATCH GQ TRADEMARKS
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other information used to advertise or market Franchisor's Business and given to
franchisees for the purposes of advertising, as well.

h) Products: The Products shall be defined as the following products with Franchisor
sells through the business or sells through franchised businesses:

Magazines & General Merchandise that displays the Squatch GQ Logo

Article 2 - LIMITED GRANT:

Franchisor hereby grants, and Franchisee accepts under the terms and conditions of
this Agreement, a limited, non-transferable, exclusive license to use the Proprietary
Marks and the System to operate a new business as a Squatch GQ Magazine
LLC/Squatch GQ LLC business in the Territory for the Term.

Article 3 - RESERVED RIGHTS:

Franchisee hereby acknowledges and agrees that this Agreement shall in no way mean
that Franchisor's rights are limited with regard to Franchisor's Business. Franchisor and
its affiliates, parents, subsidiaries, or related businesses hereby retain all rights to
develop, operate, promote or otherwise exploit the Business, the System, and the
Proprietary Marks. Franchisee additionally acknowledges and agrees that Franchisee is
not entitled to any exclusivity or other territorial rights, except as specifically delineated
in this Agreement.

Article 4 - FEES:

a) Franchise Fee: Franchisee shall pay the following initial franchise fee ("Initial Fee") to
Franchisor for the right to enter this Agreement and in consideration of the New
Franchisee Business: $1,000 (one thousand US dollars). The Initial Fee shall be paid as
follows:

The fee is due upon signing date of this agreement. If the Franchisee wants both
licences the fee is $1500 A single licence is $1000

b) Failure To Pay: Should Franchisee fail to pay the Initial Fee or any portion of it,
Franchisor shall have the absolute right to declare this Agreement null and void and
retain any portion of the Initial Fee that Franchisee may have already paid. Franchisor
shall then have no additional obligations to Franchisee under this Agreement.
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c) The Initial Fee is nonrefundable.

d) Franchise Fees: Franchisee shall pay Franchisor periodic franchise fees ("Franchise
Fees") as follows:

Franchise Fee of $1000 every 3 Years upon renewal

e) Late Payment: Franchisor may also assess the following penalties for any late
payment:

f) Reporting: Franchisee shall report its Gross Sales to Franchisor accurately, on a
quarterly basis, or any other periodic time period specified by the Franchisor, in any way
that Franchisor requires.

Article 5 - ADVERTISING:

a) Franchisee hereby agrees to use and prominently display the Franchisor Marketing
Materials and Proprietary Marks solely in connection with the New Franchisee Business.

b) Franchisee agrees to the following guidelines for local advertising and marketing
purposes in connection with the New Franchisee Business:

________

Franchisor may request reports regarding Franchisee's advertising expenditure and
activities, at Franchisor's sole and exclusive discretion.

c) Franchisee agrees not to advertise or market the New Franchisee Business in any
way which may disparage or detract from the reputation of Franchisor. If Franchisee has
not received prior approval for any marketing materials, Franchisee agrees to submit
such materials to Franchisor for approval, which Franchisor will approve or deny in a
reasonable time period.

Article 6 - OPENING DATE:

Franchisor and Franchisee agree to an estimated opening date of ________ ("Opening
Date"). Notwithstanding the foregoing, Franchisee agrees not to commence any
operations for the New Franchisee Business until Franchisor has approved the

A 5% Late charge will occur after 30 days if the renewal fee has NOT been paid.
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specifications of the business as adhering to the terms and conditions of this Agreement.

Article 7 - COMPLIANCE WITH SYSTEM:

Franchisee hereby agrees to strictly comply with Franchisor's System, as outlined by
Franchisor to Franchisee. Such information will be given in the form of a manual, training
provided, or other written document. Any failure of Franchisee to comply with the
System standards shall be grounds for termination of this Agreement.

Specifically, Franchisee agrees that the following are the most important standards of
adherence:

Go after the big advertisers. Successful magazines find solid revenue streams in
advertising, which is often the largest percentage of their profit margin. Think big
and act big. Select companies that have a place in your publication and offer them
great advertising rates. For instance, if you are publishing a magazine about
restaurant enthusiasts, don't be afraid to go to chain concepts, such as Ruth's Chris
or Applebee's, and ask for their business. If a competitor publication sells a full-page
color advertisement for less than your traditional rate, offer a substantial discount to
woo advertisers. While you may not make as much money on the advertisement,
over time you will build a loyal advertising pool.

2
Find your niche market and develop it. Run your publication according to
readership, rather than trying to appeal to everyone for everything. Instead of being
a jack-of-all-trades, be the master of one. For example, if you are in Houston,
Texas, and your publication is about fashion and the fashion world, focus on
boutique retail stores located in Harris County. Then develop your focus onto a
demographic, such as pre-teens, teens, or women between 20 to 30 years of age.

3
Hire the best contributors. John Kuykendall strongly recommends hiring
experienced, professional writers and copy editors who are also familiar with the
subject material. Allow them the freedom to think outside the box and create unique
and interesting content. Delegate responsibilities among editors and do not engage
in micromanaging. Giving team members in your publication the power to make
decisions imparts parity and respect.

Article 8 - TERM & TERMINATION:
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The Term of this Agreement shall begin on the Commencement Date listed at the end of
this document and will end on the Expiration Date, as defined below, unless this is
Agreement is terminated sooner as listed in this provision and elsewhere within this
Agreement. If the dates set forth at the end of this document are different, this
Agreement is to be considered effective as of the date that both Parties have signed the
agreement, which may be the later date.

The Expiration Date shall be as follows: ________.

If, for any reason, Franchisee does not open the New Franchisee Business by the
Opening Date, Franchisor shall be entitled to the following remedies, at Franchisor's
sole and exclusive election:

a) Franchisor shall allow Franchisee additional time to open the New Franchisee
Business, leaving the Expiration Date as is; or

b) Franchisor shall require Franchisee to enter into a new Franchise Agreement with
a new Opening Date and possible new Expiration Date at the sole and exclusive
discretion of Franchisor.

Franchisor shall have the ability to terminate this Agreement for good cause, defined as
any material breach of this Agreement. Specifically, Franchisee acknowledges and
agrees that the following acts (considered a non-exhaustive list, not including each
specific material breach of this Agreement) shall be cause for immediate termination:

a) Abandonment of the New Franchisee Business for a period of ten (10)
consecutive days or any shorter period of time if Franchisor has determined that
Franchisee does not intend to continue operation of the New Franchisee Business;

b) Franchisee's bankruptcy or insolvency;

c) Any levy made upon the New Franchisee Business;

d) The right to occupy the physical space of the New Franchisee Business is lost or
terminated in any way;

e) Franchisee is convicted of a felony or any criminal misconduct related to
operation of the New Franchisee Business;

f) Franchisor discovers a material misrepresentation made by Franchisee in
connection with this Agreement;
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g) Franchisee engages in any behavior which would impair the Franchisor's
trademark, trade name, or any other commercially-valuable intellectual property;

h) Franchisee behaves in any manner which would reflect poorly on the reputation
and goodwill of Franchisor or fails to act in a commercially reasonable manner; or

i) Franchisee fails to pay any fees, costs, charges or other amounts due under this
Agreement.

Franchisee must be given written notice of termination in advance of such termination
and the notice must state the reasons for termination clearly. Franchisee may also be
given opportunity to cure, if termination is not being undertaken as a result of one of the
good cause reasons listed above.

Article 9 - RIGHTS & OBLIGATIONS ON TERMINATION:

In the event this Agreement naturally expires or is terminated, Franchisee hereby agrees
to undertake the following acts:

a) Immediately cease to use the Proprietary Marks and the System for any business
and return any manuals, specifications, forms, memoranda, training materials,
advertising materials, instructions, and materials with the Proprietary Marks listed on
them to Franchisor; and

b) Remove any signs or advertisements which identify Franchisor or Franchisor's
business from the New Franchisee Business and perform any remodeling or
redecoration which may be required by Franchisor to distinguish it further from
Franchisor's business.

Franchisor shall retain any and all fees and other monies paid pursuant to this
Agreement. Franchisor shall also have the ability, at Franchisor's election, to purchase
Franchisee's interest in any lease, physical space, furniture, fixtures, equipment or other
tangible assets. The purchase price shall be the lesser of Franchisee's cost or the then
fair market value of such tangible property, as assessed by an independent appraiser.

If there are any fees owed to Franchisor at the expiration or termination of this
Agreement, Franchisee shall pay them immediately. If the termination is by reason of
Franchisee's breach or default, such sums shall include any and all damages, costs, and
expenses incurred by Franchisor.

Franchisor shall retain all rights and remedies after the termination or expiration of this
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Agreement. Furthermore, such expiration or termination shall not release Franchisee of
any of obligations to Franchisor at the time of the expiration or termination nor terminate
those obligations and liabilities of Franchisee which, by their nature, survive the
expiration or termination of this Agreement.

Article 10 - RENEWAL:

If Franchisee should like to renew the Parties' relationship at the end of its Term,
Franchisee shall provide a written request for renewal to Franchisor at least 180 (one
hundred and eighty) days prior to the Expiration Date. Such written document shall
describe that the particular request is for one additional Term as defined in this
Agreement.

Franchisee hereby acknowledges and agrees that the terms of any agreement to
renewal ("Renewal Agreement") may be substantially different, including any royalty or
franchise fees and any other terms at Franchisor's sole and exclusive discretion.

In order to be considered for renewal, Franchisee shall have met each of the following
condition(s):

The renewal will be every 3 years and due on the renewal date. The Franchisee
must notify Squatch GQ LLC 60 days in advance if the Franchisee wishes to
discontinue the agreement and forfeit the Brand name.

Despite meeting the above-listed condition(s), Franchisee acknowledges and agrees
that Franchisor shall in no way be obligated to issue any Renewal Agreement to
Franchisee.

If Franchisor decides, in Franchisor's sole and exclusive discretion, that a Renewal
Agreement shall be offered to Franchisee, Franchisee shall execute such agreement in
a timely manner.

The Parties acknowledge and agree that this Agreement confers no automatic right or
other right to renewal, continuation, or a subsequent franchise agreement on or after the
Expiration Date and that Franchisor shall have no obligation to continue any relationship
with Franchisee after the Expiration Date. If Franchisor elects not to renew, written
notice must be provided to the Franchisee at least 180 (one hundred and eighty) days in
advance.

If Franchisee enters into any new lease or extends any lease for tenancy of the New
Franchisee Business extending beyond the Term, Franchisee acknowledges that



10/17

Franchisee shall be doing so at its own risk.

Article 11 - FRANCHISOR'S OBLIGATIONS:

a) Prior to the Opening Date, Franchisor shall provide initial training for Franchisee and
portions of Franchisee's staff, in Franchisor's sole and exclusive discretion. Franchisor is
not obligated to train more than one person, but may allow additional staff if Franchisor
sees fit.

b) Prior to the Opening Date, Franchisor shall provide Franchisee with standard criteria
for the design and configurations required for the New franchisee Business, including
exterior and interior design and layout, fixtures, furnishings, equipment, and signage.

c) Prior to the Opening Date, Franchisor shall inspect the New Franchisee Business to
determine that it reasonably conforms to the requirements of Franchisor.

d) Franchisor shall provide certain pre-opening and opening assistance and guidance to
Franchisee, as Franchisor deems appropriate in Franchisor's sole and exclusive
discretion.

e) Franchisor will continue to make available Franchisor's products for sale to
Franchisee, so that Franchisee may effectively run the New Franchisee Business.

f) Franchisor shall provide Franchisee with advisory assistance from time to time,
including with the provision of information, data, manuals, techniques, and possibly
materials regarding the New Franchisee Business and its operations.

Article 12 - RELOCATION OR OUTSIDE SALES:

No part of this Agreement permits Franchisee any rights to relocate the New Franchisee
Business, use the System outside the New Franchisee Business, or engage in any
services or sell any goods bearing the Proprietary Marks outside the Territory. If
Franchisor occasionally agrees to allow Franchisee to engage in business outside the
Territory, this shall not be considered a waiver of the foregoing. Franchisor shall have
specific requirements applicable to any sales or services outside the Territory.

Article 13 - PROPRIETARY MARKS:

a) Franchisor's Retained Rights: Franchisee hereby acknowledges and accepts that
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Franchisor is the owner of all right, title and interest in and to the Proprietary Marks. As
such, Franchisor agrees to indemnify and hold Franchisee harmless against any claims
that Franchisee's use of the Proprietary Marks infringes on the rights of any third party.
In such a scenario, Franchisee agrees to immediately notify Franchisor of the claim, as
well as cooperate to the maximum extent possible in Franchisor's defense and/or
settlement of the claim.

b) Franchisee's Use: In conjunction with other provision in this Agreement, Franchisor
hereby grants Franchisee a limited, non-exclusive, revocable license to use, reproduce,
publicly display, or distribute the Proprietary Marks for the agreed-upon terms set forth in
this Agreement. The Proprietary Marks used for any purpose not directly related to these
terms must be with the express written permission of Franchisor and may include the
payment of additional fees unless otherwise agreed to in writing.

c) Franchisee agrees to use the Proprietary Marks in substantially the same manner as
used by Franchisor as part of the System, specifically as follows:

We will give you the logos to be displayed and the logos must remain in the same
color and image as they were given and displayed on the home page of the
Franchisee website.

Franchisee may also be requested by Franchisor to identify itself as a licensee or
franchisee in a certain manner and must do so.

d) Franchisee may not assign, transfer, sublicense, or otherwise allow any other person
or business to use any of the Proprietary Marks and may not hold itself out as an agent
of Franchisor through the use of the Proprietary Marks.

e) Franchisee will not use, display, or apply for registration with or register with any local,
state, or Federal government any names or marks that are similar to any of the
Proprietary Marks, in Franchisor's sole and exclusive discretion.

f) Franchisee hereby agrees to comply with all of Franchisor's instructions regarding any
required filings for fictitious or business names, as well as execute and maintain any
necessary paperwork to run the New Franchisee Business and use the Proprietary
Marks.

g) If any litigation ensues or is threatened regarding the Proprietary Marks against
Franchisee, Franchisee shall immediately notify Franchisor in writing and cooperate fully
in Franchisor's defense or settlement of the claim. Franchisee agrees not to institute any
litigation or make any demand or serve any notice of any legal action without first
obtaining the written prior consent of Franchisor. Franchisor has the right to bring such
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action and to join Franchisee.

h) Franchisee agrees that Franchisor and any affiliates are the owners of all right, title,
and interest in and to the Proprietary Marks, as well as the goodwill associated with such
marks, and that such marks are valid to identify the Franchisor's Business and System,
as well as those additional franchisees who operate using the System.

i) Franchisor may, at Franchisor's sole and exclusive discretion, replace, add, delete or
otherwise modify the Proprietary Marks. If Franchisor takes any such action, Franchisee
hereby agrees to accept the new Proprietary Marks and bear the cost of confirming the
New Franchisee Business for the new Proprietary Marks.

j) Franchisee agrees, now and hereafter, not to attack the ownership, title or rights of
Franchisor or Franchisor's affiliates in any of the Proprietary Marks, contest the validity
of any of the Proprietary Marks, take any action which could jeopardize or infringe upon
the Proprietary Marks or misuse the Proprietary Marks in any way.

k) Franchisee acknowledges and agrees that Franchisee has no ownership interest in
any of the Proprietary Marks, the System, or any other intellectual property belonging to
Franchisor and/or Franchisor's affiliates, and that any license granted hereunder is non-
exclusive and shall be in effect only for the term of this Agreement and Franchisee's
relationship with Franchisor. Franchisee further acknowledges and agrees that
Franchisee is not owed any intellectual property rights by Franchisor and that this
license is revocable at any time.

l) Franchisee may not use any other marks in connection with any of the Proprietary
Marks, unless Franchisee has received specific prior written approval from Franchisor.

Article 14 - NON-COMPETITION:

During the course of this Agreement and for a period of five (5) years thereafter,
Franchisee agrees to refrain from engaging, directly or indirectly, in any form of
commercial competition (including, but not limited to, through business, marketing,
investment or financial activities) with Franchisor. Franchisee agrees not to engage in
any form of commercial competition either single-handedly or through the employment
or contracting with a third-party or organization. Specifically, Franchisee shall not:

a) Use any of the business information given by Franchisor to Franchisee directly or
indirectly to procure a commercial advantage over Franchisor or otherwise use any
designs, ideas or concepts created by or belonging to Franchisor without the
express written consent of the Franchisor;
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b) Solicit the clients or customers of Franchisor to provide services or supply goods
to them of the same or a similar type to those provided by Franchisor during the
course of this Agreement and for a period of five (5) years following the termination
of this Agreement;

c) Endeavour to entice away from Franchisor or employ or offer to employ any
person who is employed by Franchisor during the term of this Agreement and for
five (5) years following the termination of this Agreement, whether or not the person
would commit a breach of his or her contract of employment by being enticed or
accepting employment with them. This prohibition shall not apply to the recruitment
of any such employee who has answered a bona fide advertisement or been
recruited by an agency to Franchisee, if the Franchisee has not given directly or
indirectly any form of encouragement to that employee to do so.

Franchisee also agrees not to sell any products, other than those specifically provided
by Franchisor through the System, in the Territory during the Term.

Article 15 - QUALITY CONTROL:

Franchisor shall have the unconditional right to inspect the New Franchisee Business to
assure quality control. Franchisor may send representatives from time to time, for the
purposes of observation, examination, and evaluation. Franchisor may, but is not
required to, send Franchisee an inspection report, and demand that Franchisee
immediately complies with any and all deficiencies or unsatisfactory conditions. If
Franchisee fails to correct any deficiency within the time period written on the inspection
report or communicated by Franchisor, Franchisor shall have the right to implement a
required fee for Franchisee or terminate this agreement, as Franchisor may see fit.

Article 16 - INSURANCE & INDEMNIFICATION:

During the term of this Agreement, Franchisee shall obtain and maintain insurance
coverage with insurance carriers acceptable to Franchisor in accordance with the
Franchisor's insurance requirements. The coverage shall begin as soon as Franchisee
signs a lease for the New Franchisee Business.

The coverage requirements are as follows:

N/A

Franchisee hereby agrees to indemnify Franchisor, and all of Franchisor's agents,
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employees, and representatives against any and all damage, liability, and loss, as well
as legal fees and costs incurred, however caused, as a result of the use, condition,
construction, equipment, decorating, maintenance or operation of the New Franchisee
Business.

Article 17 - RELATIONSHIP OF THE PARTIES:

The Parties hereby acknowledge and agree that nothing in this Agreement shall be
deemed to constitute a partnership, joint venture, agency relationship or otherwise
between the Parties. The Franchisee shall be considered an independent contractor for
the Franchisor. This Agreement is for the sole and express purpose of that independent
contractor relationship for the opening and operation of the New Franchisee Business
under the terms and conditions herein.

Article 18 - GENERAL PROVISIONS:

a) JURISDICTION, VENUE & CHOICE OF LAW: The Parties hereby agree that the
laws of the state of Colorado shall govern any matter or dispute relating to or arising
out of this Agreement, as well as any dispute of any kind that may arise between the
Parties, with the exception of its conflict of law provisions. In case any litigation
specifically permitted under this Agreement is initiated, the Parties agree to submit
to the personal jurisdiction of the state and federal courts of the following county: EL
PASO, Colorado. The Parties agree that this choice of law, venue, and jurisdiction
provision is not permissive, but rather mandatory in nature. Franchisee hereby
waives the right to any objection of venue, including assertion of the doctrine of
forum non conveniens or similar doctrine.

b) ARBITRATION: In case of a dispute between the Parties relating to or arising out
of this Agreement, the Parties shall first attempt to resolve the dispute personally
and in good faith. If these personal resolution attempts fail, the Parties shall then
submit the dispute to binding arbitration. The arbitration shall be conducted in the
following county: EL PASO. The arbitration shall be conducted by a single arbitrator
and such arbitrator shall have no authority to add Parties, vary the provisions of this
Agreement, award punitive damages, or certify a class. The arbitrator shall be
bound by applicable and governing Federal law as well as the law of the state of
Colorado. Claims necessitating arbitration under this section include, but are not
limited to: contract claims, tort claims, claims based on Federal and state law, and
claims based on local laws, ordinances, statutes or regulations. Intellectual property
claims by the Franchisor will not be subject to arbitration and may, as an exception
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to this sub-part, be litigated. The Parties, in agreement with this sub-part of this
Agreement, waive any rights they may have to a jury trial in regard to arbitral claims.

c) LANGUAGE: All communications made or notices given pursuant to this
Agreement shall be in the English language.

d) ASSIGNMENT: Franchisor shall have the right to assign or transfer any of its
rights or delegate any of its obligations under this Agreement in whole or in part to
any person, firm or corporation. As to Franchisee, however, this Agreement, or the
rights granted hereunder, may not be assigned, sold, leased or otherwise
transferred in whole or part by Franchisee, without prior express written consent of
Franchisor, which consent must not be unreasonably withheld if the proposed
transferee meets Franchisor's then-existing requirements for franchisees. If
Franchisor agrees to any assignment, Franchisor and Franchisee shall then discuss
the terms of the assignment, which shall be through an additional executed
agreement. If Franchisee attempts to assign or otherwise transfer this Agreement
without Franchisor's approval, Franchisor may terminate the Agreement in
Franchisor's sole and exclusive discretion.

e) AMENDMENTS: This Agreement may only be amended in writing signed by both
Parties.

f) NO WAIVER: None of the terms of this Agreement shall be deemed to have been
waived by any act or acquiescence of Franchisor. Only an additional written
agreement can constitute waiver of any of the terms of this Agreement between the
Parties. No waiver of any term or provision of this Agreement shall constitute a
waiver of any other term or provision or of the same provision on a future date.
Failure of Franchisor to enforce any term of this Agreement shall not constitute
waiver of such term or any other term.

g) SEVERABILITY: If any provision or term of this Agreement is held to be
unenforceable, then this Agreement will be deemed amended to the extent
necessary to render the otherwise unenforceable provision, and the rest of the
Agreement, valid and enforceable. If a court declines to amend this Agreement as
provided herein, the invalidity or unenforceability of any provision of this Agreement
shall not affect the validity or enforceability of the remaining terms and provisions,
which shall be enforced as if the offending term or provision had not been included
in this Agreement.

h) PUBLIC ANNOUNCEMENT: Neither Party will make any public announcement or
disclosure about the existence of this Agreement or any of the terms herein without
the prior written approval of the other Party.
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i) ENTIRE AGREEMENT: This Agreement constitutes the entire agreement
between the Parties and supersedes any prior or contemporaneous understandings,
whether written or oral.

j) HEADINGS: Headings to this Agreement are for convenience only and shall not
be construed to limit or otherwise affect the terms of this Agreement.

k) COUNTERPARTS: This Agreement may be executed in counterparts, all of which
shall constitute a single agreement. If the dates set forth at the end of this document
are different, this Agreement is to be considered effective as of the date that both
Parties have signed the agreement, which may be the later date.

l) FORCE MAJEURE: Neither Party is liable for any failure to perform due to causes
beyond its reasonable control including, but not limited to, acts of God, acts of civil
authorities, acts of military authorities, riots, embargoes, acts of nature and natural
disasters, and other acts which may be due to unforeseen circumstances.

m) NOTICES ELECTRONIC COMMUNICATIONS PERMITTED: i) Any notice to be
given under this Agreement shall be in writing and shall be sent by first-class mail,
airmail, or email, to the address of the relevant Party set out at the head of this
Agreement, or to the relevant email address set out below or other email address as
that Party may from time to time notify to the other Party in accordance with this
clause. The relevant contact information for the Parties is as follows:

Franchisor:

support@squatchgqmagazine.com

Franchisee:

________

Notices sent as above shall be deemed to have been received 3 working days after
the day of posting (in the case of inland first-class mail), or 7 working days after the
date of posting (in the case of airmail), or next working day after sending (in the
case of email).

In proving the giving of notice, it shall be sufficient to prove that the notice was left,
or that the envelope containing the notice was properly addressed and posted, or
that the applicable means of telecommunication was addressed and dispatched and
dispatch of the transmission was confirmed and/or acknowledged as the case may
be.
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EXECUTION:

Name: ________

Representative Name:____________________________

Representative Title:_____________________________

Representative Signature:_________________________

Date:__________________________________________

Name: ________

Representative Name:___________________________

Representative Title:_____________________________

Representative Signature:_________________________

Date:_________________________________________


